Justin Wolta

Senior Design Leader with a passion for translating strategic
marketing objectives into bold design solutions informed by user
research and data.

EXPERIENCE

Head of Brand Design—InMoment
April 2024 to Present, Austin, TX

Lead global brand and creative strategy for a $250M B2B SaaS
platform, enhancing user engagement and trust.

Developed design systems that improved UX, driving a 48% increase in

global site conversion.

Spearheaded data-driven creative 360 campaigns that generated
$163M in pipeline and $65M in revenue in FY2024 and are pacing to
exceed those numbers in FY2025.

Collaborate cross-functionally across demand gen, brand, product
marketing, and sales—bridging creative, strategy, and business

outcomes to ensure a consistent, human-centered brand experience.

Recruit, lead, and mentor a high-performing creative team of three,
fostering a culture of feedback, innovation, and excellence.

Senior Creative Director—ReviewTrackers
August 2015 to April 2024, Chicago, IL

Pioneered brand evolution from day one as the company’s first
designer, guiding strategic growth that helped grow the company
from launch to $25M ARR and a successful acquisition.

Led the design of digital and content marketing strategies,
improving accessibility and increasing organic traffic by 115%.

Launched and refined employer branding initiatives, boosting team
recruitment and reinforcing company culture.

Partnered with cross-functional teams to ensure alignment
between brand strategy and business objectives.

Senior Designer—Roosevelt University
September 2012 to August 2015, Chicago, IL

Worked collaboratively with marketing peers on creative initiatives
across digital, content, and experiential marketing for the
University’s six colleges, contributing to all-time high in student
enrollment during my tenure.

CONTACT

mommasboydesign.com
linkedin.com/in/justinwolta
(312) 613-4031
jwolta@gmail.com

SKILLS AND EXPERTISE

Brand Strategy and
Storytelling. Human-centered
branding, employer branding,
narrative-driven engagement

Creative Direction and
Leadership. Mentoring
high-performing teams,
cross-functional collaboration

Data-driven, Human-centered
Design. Performance
optimization; UX/UI strategy;
behavioral insights; inclusive,
accessible, trust-driven
branding meeting usability
standards

Technical Proficiency. Figma,
Adobe Creative Suite, Hubspot,
Canva, Creatopy, HTML5/CSS3,
Asana, Trello, Airtable, Zapier

e Designed campaigns emphasizing alignment with institutional values.

e Strengthened brand narratives through strategic storytelling, design
innovation, and audience engagement.


http://mommasboydesign.com
http://linkedin.com/in/justinwolta
mailto:jwolta@gmail.com

Senior Designer—Newark/Element 14
February 2010 to September 2012, Chicago, IL

Designed high-converting landing pages, emails, banner ads, and
direct mail for a leading e-commerce brand.

Collaborated closely with marketing and product teams to align
creative with performance goals.

Applied marketing analytics to optimize design for engagement,
conversion, and ROL.

Web Content Consultant—APICS
February 2009 to January 2010, Chicago, IL

Led design, deployment, and performance tracking of
informational and transactional campaigns.

Created microsites, landing pages, and e-newsletters to support
global education and training initiatives.

Ensured brand consistency and engagement across digital
touchpoints for an international audience.

Art Director—Windy City Sports
June 2006 to January 2008, Chicago, IL

Drove end-to-end design and production of a monthly magazine
across six regional fitness publications.

Concepted editorial layouts and directed on-brand photo shoots to
elevate visual storytelling.

Managed web content, vendor relationships, and print workflows to

ensure seamless delivery and quality.

Art Director—Omaha Pulp
2003 to 2004, Omaha, NE

Oversaw editorial design and ad production for a weekly arts and
culture newspapetr.

Managed cross-functional creative teams to deliver engaging
content on tight deadlines.

Balanced visual storytelling with revenue goals to drive readership
and performance.

Production Manager—The Omaha Reader
2000 to 2003, Omaha, NE

Led a team of advertising designers for Omaha’s largest and
longest-running alt-weekly.

Directed layout and print production to deliver bold, engaging
issues on deadline in a fast-paced editorial environment.

EDUCATION

A.S. Graphic Design—SCC
1999, Lincoln, NE

IMPACT AND RESULTS

Led creative direction of 360
campaign responsible for
driving $163M in pipeline and
$65M in revenue annually.

Increased global site
conversion rate by 48%,
including 115% in organic
channels via brand and
content redesign

Lead designer of blog redesign
that resulted in material
increases in traffic, leads, and
qualified pipeline, highlighted
by a 320% increase in
inbound pipeline.

Creative director and designer
of gated content pieces that
increased the average sales
price of bookings from
organic channels by 136%.

LANGUAGES
English, fluent

Spanish, intermediate
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